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CAMPAIGN OVERVIEW

Total Campaign Impression Frequency Total Campaign Reach

4.375.492 5,7 767.630

'0333;. ’;’ ) e
Surrounding Profile

POINT OF INTEREST COMPETITIVE LANDSCAPE
Hangout Hub 24.4% FINANCIAL 21.6% Financial Services 30.0% Beauty 12.4%
Cormmercial Center 106% ACCOMQDATION 81% Media & Entertainment N1% Government Organisation 10.8%
Business District 7% COMMERCIAL 5.7% Frncg 6.7% Technology & Digital 5.9%
Family Meeting Point 57% High Incame Residences 3.9% Residences 32% Private Entity 32%
BUSINESS 2.8% Leisure & Recreation 28% Retail 27% Automotive 2%
SERVICE 28% EDUCATION 21% Others 2% Consurner Electronics 19%

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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No Date Traffic per Day
Daily Performance Impression ! Saturday, 09 Aug 2025 121.320
2 Sunday, 10 Aug 2025 99.428
3 Monday, 11 Aug 2025 183.127
09 Aug- 07 Sept 2025 4 Tuesday, 12 Aug 2025 198.526
5 Wednesday, 13 Aug 2025 192.959
6 Thursday, 14 Aug 2025 168.232
250.000 7 Friday, 15 Aug 2025 162.282
8 Saturday, 16 Aug 2025 203.397
9 Sunday, 17 Aug 2025 129.189
200.000 10 Monday, 18 Aug 2025 181.410
1 Tuesday, 19 Aug 2025 218.871
12 Wednesday, 20 Aug 2025 207.359
150.000 13 Thursday, 21 Aug 2025 172.779
14 Friday, 22 Aug 2025 161.452
15 Saturday, 23 Aug 2025 154.367
100.000 16 Sunday, 24 Aug 2025 136.553
17 Monday, 25 Aug 2025 175.316
18 Tuesday, 26 Aug 2025 190.655
19 Wednesday, 27 Aug 2025 104.765
50.000 20 Thursday, 28 Aug 2025 103.814
21 Friday, 29 Aug 2025 163.320
22 Saturday, 30 Aug 2025 116.166
- 23 Sunday, 31 Aug 2025 94.315
24 Tuesday, 02 Sept 113.581
25 Wednesday, 03 Sept 2025 128.798
.= s 26 Thursday, 04 Sept 2025 107.423
27 Friday, 05 Sept 2025 123.591
v 28 Saturday, 06 Sept 2025 138.369
29 Sunday, 07 Sept 2025 124128

Highest impression per day during the campaign on Tuesday, 19 Aug 2025. With a total of 218.871

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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OOH PROFILING

Gender Socio-Economic group

51.00%

Female (42.0 %) 50
T Male (58.0 %) =0

30 28.00%

@ Male @ Female
205
1N.00%
. 6.00%
B ==
Age group Weekly Frequency

5 . 50

54.00%
£1.00%
35.00%
10 8.00%
4.00% 3.00%
G . a—
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OOH DOCUMENTATION

Placing OOH ads at CTVT offers high exposure to professionals and urban audiences, making it ideal for building orand visibility and awareness in a premium, high-
traffic environment.
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CAMPAIGN OVERVIEW

Total Campaign Impression Frequency Total Campaign Reach

3.655.638 5,5x 664.661

A
SurroMrofile

POINT OF INTEREST COMPETITIVE LANDSCAPE
ACCOMODATICN A Hangout Hub 18.05 Financial Services 31.8% Hatall 13,65
Commercial Centar 160 FINANCIAL 1125 Media & Entertainment DA% Frmcg FA%
COMMERCLAL 6.1 Leisure® Regresticn 4. 1% Cansumer Electronics F2% Covernment Crganisation 6.8%
Husziness District £ 105 Earmilpeicating Point S lelecommunications SE5H echnalagy & Digital 2485
BUESINESS 25% EE HVICE 200 Heaalth And Perscnal Care 305 Cthers 245
ELUCATICN LA EMIERTAINMENT LI% Residences 2% Beauty 1.8%

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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No Date Traffic per Day
Daily Performance Impression ! Saturday, 09 Aug 2025 204.738
2 Sunday, 10 Aug 2025 133.033
3 Monday, 11 Aug 2025 126.829
09 Aug- 07 Sept 2025 4 Tuesday, 12 Aug 2025 139.281
5 Wednesday, 13 Aug 2025 131.372
6 Thursday, 14 Aug 2025 132.231
250.000 7 Friday, 15 Aug 2025 145.263
8 Saturday, 16 Aug 2025 204.753
9 Sunday, 17 Aug 2025 105.913
200.000 10 Monday, 18 Aug 2025 126.430
1 Tuesday, 19 Aug 2025 139.387
12 Wednesday, 20 Aug 2025 131.372
13 Thursday, 21 Aug 2025 137.282
150.000 14 Friday, 22 Aug 2025 145.146
15 Saturday, 23 Aug 2025 132.062
16 Sunday, 24 Aug 2025 133.089
100.000 17 Monday, 25 Aug 2025 124.620
18 Tuesday, 26 Aug 2025 136.154
19 Wednesday, 27 Aug 2025 93.452
50.000 20 Thursday, 28 Aug 2025 89.310
21 Friday, 29 Aug 2025 136.154
22 Saturday, 30 Aug 2025 98.655
- 23 Sunday, 31 Aug 2025 81.329
24 Tuesday, 02 Sept 99.531
25 Wednesday, 03 Sept 2025 109.398
.= L 26 Thursday, 04 Sept 2025 92.173
27 Friday, 05 Sept 2025 99.868
28 Saturday, 06 Sept 2025 117.935
v 29 Sunday, 07 Sept 2025 109.011

Highest impression per day during the:eampaign on Saturday 16 Aug 2025. With a total of 204.753

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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OOH PROFILING

Gender Socio-Economic group

51.00%

Female (42.0 %) 50
T Male (58.0 %) =0

30 28.00%

@ Male @ Female
205
1N.00%
. 6.00%
B ==
Age group Weekly Frequency

5 . 50

54.00%
£1.00%
35.00%
10 8.00%
4.00% 3.00%
G . a—
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OOH DOCUMENTATION

Bundaran Hl is one of Jakarta’'s most iconic and busiest landmarks, surrounded by offices, hotels, shopping centers, and major roads. With constant exposure to commuters,
professionals, and tourists, placing OOH here ensures maximum visibility, premium brand positioning, and strong engagement with a diverse and high-value audience.
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Pemanfaatan Media Luar Ruang
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CAMPAIGN OVERVIEW

Total Campaign Impression Frequency Total Campaign Reach

4.375.492 5,7x 767.630

Surro }oﬁle
POINT OF INTEREST COMPETITIVE LANDSCAPE
Hangout Hub 24.4% FINANCIAL 21.6% Financial Services 30.0% Beauty 12.4%
Commercial Center 10.6% ACCOMODATION 8.1% Media & Entertainment 1% Government Organisation 10.8%
Business District 7% COMMERCIAL 5.7% Frncg 6.7% Technology & Digital 59%
Family Meeting Point 57% High In€eme Residences 39% Residences 32% Private Entity 32%
BUSINESS 2.8% \ Leisu:e & Pec;t.ion 2.8% Retail 27% Autormotive 21%
SERVICE 28% EDUCATION 21% Others 21% Consumer Electronics 1.9%

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.




CTVT - SETIABUDI

IMPRESSION

No Date Traffic per Day
1 Saturday, 09 Aug 2025 121.320
Daily Performance Impression 2 Sunday, 10 Aug 2025 99.428
3 Monday, 11Aug 2025 183.127
4 Tuesday, 12Aug 2025 198.526
09 Aug- 07 Sept 2025 5 Wednesday, 13 Aug 2025 192.959
6 Thursday, 14Aug 2025 168.232
% Friday, 15Aug 2025 162.282
250.000 8 Saturday, 16 Aug 2025 203.397
9 Sunday, 17 Aug 2025 129.189
10 Monday, 18 Aug 2025 181.410
200.000 N Tuesday, 19Aug 2025 218.871
12 Wednesday, 20 Aug 2025 207.359
13 Thursday, 21 Aug 2025 172.779
150.000 14 Friday, 22 Aug 2025 161.452
15 Saturday, 23 Aug 2025 154.367
16 Sunday, 24 Aug 2025 136.553
100.000 17 Monday, 25 Aug 2025 175.316
18 Tuesday, 26 Aug 2025 190.655
19 Wednesday, 27 Aug 2025 104.765
50.000 20 Thursday, 28 Aug 2025 103.814
21 Friday, 29 Aug 2025 163.320
22 Saturday, 30 Aug 2025 116.166
- 23 Sunday, 31 Aug 2025 94.315
24 Tuesday, 02 Sept 113.581
25 Wednesday, 03 Sept 2025 128.798
el Dt 26 Thursday, 04 Sept 2025 107.423
27 Friday, 05 Sept 2025 123.591
v 28 Saturday, 06 Sept 2025 138.369
29 Sunday, 07 Sept 2025 124.128

Highest impression per day during the campaign on Tuesday, 19Aug 2025. With a total of 218.871

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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OOH PROFILING

Gender Socio-Economic group

51.00%
Female (420 %) —— -
T Male (58.0 %) =0
30 28.00%
® Male @ Female
208
1.00%
- 6.00%
B ==
Age grou Weekly Frequenc
ge g P Y q Y
) 55.00% ) 54.00%

41.00%
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OOH DOCUMENTATION

Placing OOH ads at CTVT offers high exposure to professionals and urban audiences, making it ideal for building brand visibility and awareness in a premium, high-
traffic environment.
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CAMPAIGN OVERVIEW

Total Campaign Impression Frequency Total Campaign Reach

3.655.638 5,5x 664.661

Surro }oﬁle
POINT OF INTEREST COMPETITIVE LANDSCAPE
ACCOMOLDATTION LA Hangout Hub 18.0%, Financial Services 3185 Hetail
Commercial Centar 18.0% FIMNAMCIAL 1L2% Media & bntertainment D.4% Frcg
COMMERCIAL -V S Leisura & Recrestian LNk Caonsurer Electronics F2% Covernment Organisation
Business Listrict L0 Familiphd gt r;g Point S5 lelecommunications S echnalogy & Digital
BUSINESS 25% SE HVICE 200 Health And Personal Cara 5.0% Others
ELUCATION e EMTEHTAINMENT 113 Residences 22% Beauty

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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IMPRESSION

No Date Traffic per Day
Daily Performance Impression ! gaturday, 09 Aug 2025 204.738
2 Sunday, 10 Aug 2025 133.033
3 Monday, 11 Aug 2025 126.829
09 Aug- 07 Sept 2025 4 Tuesday, 12Aug 2025 139.281
5 Wednesday, 13 Aug 2025 131.372
6 Thursday, 14Aug 2025 132.231
250.000 7 Friday, 15Aug 2025 145.263
8 Saturday, 16 Aug 2025 204.753
9 Sunday, 17 Aug 2025 105.913
10 Monday, 18 Aug 2025 126.430
200.000 11 Tuesday, 19 Aug 2025 139.387
12 Wednesday, 20 Aug 2025 131.372
13 Thursday, 21 Aug 2025 137.282
150.000 14 Friday, 22 Aug 2025 145.146
15 Saturday, 23 Aug 2025 132.062
16 Sunday, 24 Aug 2025 133.089
100.000 17 Monday, 25 Aug 2025 124.620
18 Tuesday, 26 Aug 2025 136.154
19 Wednesday, 27 Aug 2025 93.452
50.000 20 Thursday, 28 Aug 2025 89.310
21 Friday, 29 Aug 2025 136.154
22 Saturday, 30 Aug 2025 98.655
- 23 Sunday, 31 Aug 2025 81.329
24 Tuesday, 02 Sept 99.531
25 Wednesday, 03 Sept 2025 109.398
el e 26 Thursday, 04 Sept 2025 92.173
27 Friday, 05 Sept 2025 99.868
28 Saturday, 06 Sept 2025 117.935
v 29 Sunday, 07 Sept 2025 109.011

Highest impression per day during the'éampaign on Saturday 16 Aug 2025. With a total of 204.753
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OOH PROFILING

Gender Socio-Economic group

51.00%
Female (420 %) —— -
T Male (58.0 %) =0
30 28.00%
® Male @ Female
208
1.00%
- 6.00%
B ==
Age grou Weekly Frequenc
ge g P Y q Y
) 55.00% ) 54.00%

41.00%
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OOH DOCUMENTATION

Bundaran Hl is one of Jakarta’s most iconic and busiest landmarks, surrounded by offices, hotels, shopping centers, and major roads. With constant exposure to commuters,
professionals, and tourists, placing OOH here ensures maximum visibility, premium brand positioning, and strong‘engagement with a diverse and high-value audience.

This presentation is protected by Indonesia and copyright law. Reproduction and distribution of the presentation without permission is prohibited.
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